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The world’s largest maritime network

~ 400 operational offices
~ 75 countries
~ 5600 onshore employees

~ 11 000 seafarers

~ 65 000 port calls p.a.

~ 25 000 ships served annually

~ 50% fleet penetration (services)

~ 25% fleet penetration (equipment)



WMS revenue overview 2014

WMS Revenue split (MUSD)

WMS 2014 revenue: 1101 MUSD

Newbuilding Operating
Market fleet
683
Wilhelmsen
Ships Service 4% 96% s
Wilhelmsen 351
Technical Solutions 32%
Wilhelmsen 56
Ship Management 5%
274 827
25% 75%
B Wilhelmsen
Maritime Services,

Note: % represents the relative share of WMS total revenue



Robust financial performance
- Stable activity — strong margin

Total income

MUSD EBIT margin
1400 - - 20%
1200 - @) > L 16%

1 000 - (31%) L 12%
800 ] - . . . 8%
B 0

I
600 -
- 4%
400 -
200 - - 0%
0 - -4%
2006 2007 2008 2009 2010 2011 2012 2013 2014* 2015**
Revenue ) 588 707 1016 877 886 958 947 1004 1101
EBIT
o 5 > o 9 29 7.69 7.9%
margin > (8.1% 7.2% 8.3% 8.9% 9.1% 6.0% 7.2% 6%
- Total income EBIT margin .o CAGR q
4 Wilhelmsen
Maritime Services

*) 2014 excluding pension gain, **) 2015 first half results annualized



Key driver for future growth (#1)

- Emerging markets continue to drive growth

Actual and projected GDP growth for selected countries / regions, 2009-2020F

5.4% Percent of CAGR
! """"""" Prognosis ! world GDP" 2009-14 2015-20
RoW 7.0 % 33% 39%
gl 59% ia” % 24% 3.0%
. 3.4% 3.8% 3.804 3.9% 4.0% Australasia’ 1.2% 4% 0%
= s QO B Korea 1.6 % 32% 36%
oo B B ASEAN 60%  50% 5.4%

qf
= = u Hgl HgR caun America and 55%  29% 28%
= ! Japan 4.3 % 03% 0.8%
; I I I Middle East and Africa 9.8 % 40% 42%
Brazil 29%  27% 16%
China 16.9 % 86% 6.3% |
EU 16.9 % 01% 1.9%
— USA and Canada 176%  14% 25%
N |India 71%  74% 76% |
| Russia 31%  11% 01%
0.0%
2009 2010 2011 2012 2013 201452015 2016 2017 2018 2019 2020 i
*) Based on purchasing power parity (PPP) for 2015, **) Australasia is Australia, New Zealand and Papua New Guinea. Wilhelmsen
***) Latin America and Caribbean excl. Brazil. Maritime SerVices

Source: IMF, WEO April 2015



Key driver for volume growth (#2)
- Global fleet continue to grow

World fleet development

# of vessels Fleet size (#) CAGR
>1000 GT 2015F  2009-14 2015-20
80 000 - Tanker 12 322 25% 24%
Of which:
70 000 - Crude 1965 22% 2.6%
Chemical / Products 2588 27% 0.7%
60 000 - LPG & LNG 1576 30% 4.4%
Bulk & general cargo 22 962 2.2% 1.2%
50 000 - Container & ro-ro 6 741 0.7%  1.8%
Of which:
40 000 - Vehicle 820 2.5% 1.4%
Passenger 2 695 0.5% -0.2%
30000 A Of which:
Cruise 530 0.5% 1.4%
20 000 Offshore & services 9 022 6.0% 2.2%
Of which:
10 000 - PSV & AHTS 4121 9.1% 3.2%
Misc. 8579 1.2% -0.1%
0- Total 62 321 23%  1.4%
' ‘95 00 ‘05
|:| Tanker |:| Container & ro-ro - Offshore & service
- Bulker & general cargo |:| Passenger - Misc.
- Wilhelmsen
Maritime Services

Source: maritime-insight, Shipbuilding outlook club, August 2015



Key driver for volume growth (#3)
- Still challenging market conditions for many WMS customers

Clarksea Index* 1990-2015 (YTD Aug)

Peak in late 2007

and start 2008
Peak in late

KUSD/d 2004

48.5
50 - KUsD/d

45 —

40 Peak in early

2001
Rebound in mid 2010
and year end 2013 /
start 2014
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______________ 19.7
. KUSD/d

20 - 15.0KUSD/d
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Avg. 12KUSD/d Avg. 22KUSD/d Avg. 12KUSD/d

0
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*Clarksea Index is a weighted average of earnings by tankers, bulkers, containerships and gas. Wilhelmsen
7 Source: Clarkson. .o o
Maritime Services



WMS portfolio strategy

Wilhelmsen Wilhelmsen Wilhelmsen

Technical Solutions Ships Service Ship Management

ENGINEERED SHIPS SHIP
INSULATION SOLUTIONS * s E AGENCY MANAGEMENT

Ambition to regain some of the strong growth experienced from 2005 to 2008

+ Seek growth through acquisitions and partnership in core areas
% Reduce ownership in non-core areas

+ Continue to develop business areas synergies across current structures

Wilhelmsen
Maritime Services



WMS portfolio strategy

Wilhelmsen Wilhelmsen Wilhelmsen
Technical Solutions Ships Service Ship Management

ENGINEERED
SOLUTIONS ‘

INSULATION

v

Strategic direction
CALLENBERG

> Divest or JV TECHNOLOGY GROUP

» Ongoing process ’J

insulation

Eloctrical Energy Management

An international provider of Insulation, HVAC and Electrical Energy Management
solutions for the maritime, offshore & energy markets.

Wilhelmsen
Maritime Services
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WMS portfolio strategy

Wilhelmsen
Ship Management

Wilhelmsen Wilhelmsen
Technical Solutions Ships Service

Strategic direction
> Under consideration

» Regulatory driven

Operational strategy
% Right-size both organisations

+« Bundle the offers and seek more agreement based contracts

Wilhelmsen
Maritime Services
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WMS portfolio strategy

Wilhelmsen ‘ ‘ Wilhelmsen Wilhelmsen
Technical Solutions Ships Service Ship Management
; |
PRODUCTS
\
I
Strategic direction
» Growth through acquisitions and solution development
» Strengthen the position in Asia / emerging markets
Operational strategy
% Leverage existing global network and transform the supply chain
+ Rationalise the product portfolio and develop digital solutions
Wilhelmsen

Maritime Services
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WMS portfolio strategy

Wilhelmsen Wilhelmsen Wilhelmsen
Technical Solutions Ships Service Ship Management

{ \
| l SHIPS |
‘ AGENCY

4

Strategic direction
» Reinforce fundamental business model

» Organic growth combined with acquisitions

Operational strategy
% Ensure quality and consistency

* Improve efficiency through better utilization of global network

« Develop new customer interfaces on digital platforms

Wilhelmsen
Maritime Services
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WMS portfolio strategy

Wilhelmsen Wilhelmsen
Technical Solutions Ships Service

| | |
|L ‘l { L

Wilhelmsen
Ship Management

SHIP
MANAGEMENT

Strategic direction
» Organic growth through sales and customer partnerships

» Acquisitions of industry related companies

Operational strategy
 Invest in training and competence building of seafarers

+ Develop new services and evaluate new segments

Wilhelmsen
Maritime Services



Wilhelmsen Ships Service

- Standardised products and services

- Exceptional supply

14

Wilhelmsen
Maritime Services



Wilhelmsen
Ships Service

Neal De Roche — Regional VP Asia Pacific WSS

WWH Capital Markets Day 17 September 2015



Wilhelmsen
Ships Service

Offering you the industry’s most comprehensive portfolio

MARINE TECHNICAL SHIPS MARITIME
PRODUCTS SERVICES AGENCY LOGISTICS

Ho409

OPTIMISING PERFORMANCE



Wilhelmsen
Ships Service

Emerging region hosting most of the major ports in the world

Largest shipping container ports in the world

A majority of ports with the largest shipment volumes processed reside in the Asia Pacific.

LOCATION OF THIRTY LARGEST PORTS IN 2014

P T
10 20 30 40 million TEU*

New York/
New Jersey

Los Angeles/®
LongBeach

Source: Alphaliner

Rotterdam
Antwerp

Algeciras

rBremerhaven
—Hamburg

Dubai®
Nhava Sheva

Colombo

Port Kelang

Tianjin
Qingdao

Lianyungang Yingkou
Guangzhou— L W+ lian

Shenzhen \
r—Busan
Hong Kong o Tokyo
Laem @ Shanghai
Chabamz—1 o_U\mgbo

| “Xiamen
Kaohsiung

Ho Chi Minh City/ Cai Mep
Singapore
Jakarta

VOLUME OF FIFTEEN LARGEST PORTS IN 2014

By million TEU*

Shanghai
Singapore
Shenzhen

Hong Kong
Ningbo
Busan
Qingdao
Guangzhou
Dubai
L.A./Long Beach
Tianjin
Rotterdam
Port Kelang
Kaohsiung

Dalian
0

10

20 30 40

*TEU is a “twenty-foot equivalent unit” used to describe the capacity of container ships and terminals.

J. Wang, 14/08/2015

£ % REUTERS
HO40¢

OPTIMISING PERFORMANCE



Wilhelmsen
Ships Service

WSS Asia Pacific - regional capabilities

68 operational offices

~ 900 major ports covered

~ 1 000 employees

~ 200 sales professionals

~ 29 000 port calls p.a.

~ 12 500 vessels receiving product deliveries

Singapore ~3 700 25 698
China ~4 500 8 090 :
Oceania ~8 000 3590 ~
Korea ~2 500 6 764
Japan ~2 900 5 160
Others ~7 400 8074
Total ~29 000 57 376 .

0409

OPTIMISING PERFORMANCE



The importance of China?

GROWTH OF CHINA

PDPUL»\! ION

A timeline of China’s rise ..,f:

Wilhelmsen
Ships Service

World's second
largest economy

World's biggest cable bridge

World's fastest
supercomputer
“Tianhe-2"

World's largest user of robots

o=C

V

World's largest consumer market

Achieved

Predicted

> O World's largest
exporter

World's longest high-speed rail line,
at 2,300 km long

o

World's largest building

World's largest user of
smart devices

From smarnphonss 1o tablets.

World's largest importer

World's largest economy

o400

OPTIMISING PERFORMANCE



Wilhelmsen
Ships Service

Strong presence in China dating back to 1996

v 9 port offices covering 73 ports

v 7 bonded operations sites

v’ 3 service stations

v 160 staff

v’ Strongest international ships agent

W Dalian

(2010)

b Qingdao
~ (2008)

Port call development

Number
6000

5000

4000

3000

2000

1000 I I
, 1 1

2008 2009 2010 2011 2012 2013 2014 2015FC

Slow steady progress = solid structure Ho400

OPTIMISING PERFORMANCE



Wilhelmsen
Ships Service

Intra-regional dependencies

v' China’s need for energy within Asia

v Australia — China commodity trade

v" We are viewed as strategic “partners”
v Strong agency competence & network

Using export ports as entry to Chinese markets He409

OPTIMISING PERFORMANCE



Wilhelmsen
Ships Service

Trader, charter and
owners representation

v' Terminal planning &
co-ordination

i

Cargo planning & loading

S

Husbandry
co-ordination

v 24 |7 service
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Quicker turnaround
Environmentally & crew friendly
Significant cost improvements
Same products worldwide

S >

Game changer for certain commodity trades Y



NS

exports to AS|a ;

WSS expertise and“§ﬁpe0|allsed
knowledge

Long term contracts
Network dependent
Future solution sales




Wilhelmsen
Ships Service

Governance and transparency

The right results
the right way!

IIIIIIIIIIIIIIIIIIIII



Wilhelmsen
Ships Service

Thank you!

HO40¢

|MARINE |MAR|N[ |SAFETY |MAR|TIME |SHPS
PRODUCTS CHEMICALS LOGISTICS AGENCY

Part of Wilhelmsen Maritime Services,

a Wilh. Wilhelmsen group company OPTIMISING PERFORMANCE
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